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ONEWORLD AIRLINES RESPOND TO U.S. DOT REQUEST FOR 
INFORMATION ABOUT ANTITRUST IMMUNITY APPLICATION 

 
 

FORT WORTH, Texas – The five oneworld® alliance members that are seeking 

global antitrust immunity have taken another step toward increasing worldwide 

competition and improved service for customers by responding to a request for 

additional information from the U.S. Department of Transportation (DOT). 

American Airlines, British Airways, Iberia, Finnair and Royal Jordanian filed their 

response on March 13 to answer follow-up questions posed by DOT in December.  In 

August the airlines submitted their application to DOT and also informed the appropriate 

authorities in the European Union. 

Antitrust immunity will benefit the public by allowing oneworld to compete more 

effectively against the SkyTeam and Star alliances, both of which already enjoy broad 

antitrust immunity. Consumers will also benefit from expanded opportunities to earn and 

redeem frequent flyer miles and elite tier benefits on flights worldwide as well as 

continued reciprocal airport lounge access.  Employees and shareholders will also 

benefit from the arrangement, which will allow the airlines to expand service 

opportunities and improve their ability to remain competitive. 

The oneworld airlines continue to expect DOT approval of their application in the 

second half of 2009.  DOT’s request for information is a routine part of the application 

process.  After DOT reviews the filing and deems the application complete, it will issue a 

scheduling order inviting public comment.  That order triggers a six-month timeframe for 

a decision.  

As part of the overall application, American, British Airways and Iberia presented 

a joint business agreement to cooperate more closely on flights between North America 

and Europe. By working together to provide links for connecting passengers, the airlines 
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can expand consumer choice by supporting routes that otherwise would not be 

economically viable. 

This more integrated relationship will benefit consumers by enabling easy, 

seamless and convenient travel on the three airlines’ combined route network serving 

more than 400 destinations in more than 100 countries with more than 5,000 daily 

departures and more frequent and convenient schedule options than American, British 

Airways or Iberia can offer individually.  In addition to enabling the airlines to share 

revenues and attract new customers, the agreement will provide a greater ability to 

invest in products, services and fleets. 

 
Statements in this release contain various forward-looking statements within the meaning 
of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the 
Securities Exchange Act of 1934, as amended, which represent American’s expectations 
or beliefs concerning future events.  Such statements include statements regarding 
expectations concerning the application for antitrust immunity by certain oneworld 
alliance members and the benefits of obtaining that immunity.  All forward-looking 
statements in this release are based upon information available to American on the date of 
this release.  American undertakes no obligation to publicly update or revise any forward-
looking statement, whether as a result of new information, future events, or otherwise.  
The Risk Factors listed in American’s Annual Report on Form 10-K for the year ended 
December 31, 2008, in addition to other possible factors not listed, could cause actual 
results to differ materially from those expressed in forward-looking statements. 

 

About American Airlines 
American Airlines, American Eagle and the AmericanConnection® airlines serve 250 
cities in 40 countries with, on average, more than 3,400 daily flights. The combined 
network fleet numbers more than 900 aircraft. American's award-winning Web site, 
AA.com®, provides users with easy access to check and book fares, plus personalized 
news, information and travel offers. American Airlines is a founding member of the 
oneworld® Alliance, which brings together some of the best and biggest names in the 
airline business, enabling them to offer their customers more services and benefits than 
any airline can provide on its own. Together, its members serve nearly 700 destinations 
in over 140 countries and territories. American Airlines, Inc. and American Eagle 
Airlines, Inc. are subsidiaries of AMR Corporation. AmericanAirlines, American Eagle, 
AmericanConnection, AA.com, We know why you fly and AAdvantage are registered 
trademarks of American Airlines, Inc. (NYSE: AMR) 
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